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“Consumers and communities
reward companies that
are concerned and responsible.”

“Caring for Our
Communities
and Our
Planet”
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Gwdellnes for
Tackling Sustainability

Australian Government

Department of the Environment,
Water, Heritage and the Arts

Deloitte.
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Governance
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Progress to date

We have established an on-line self
reporting module for all POPAI members

Developed user guide for materials and
substrates

Developed sustainability case studies

Links to other valuable resources on
sustainability
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70-80% of theTe’teI "'P"roduct Life Cycle Costs are
Determined in the Design Phase

Freedom to effect gross
impacts of product

Raw
Material
Extraction

Material
Production

“lock in” of environmental impact

Indentifying Generating Refining .
Market q Product Product Product Product Produet Use q End of Life
Research - Manufacture ' Marketing Management
Characteristics Concepts Concepts
A
Develop Market Strategy }
Big P!cture ST Design for Environment / EcoDesign/ Life Cleaner el Consumer REGE] .
Questions and Long Term ; Consumer . remanufacturin
h o Cycle Assessment Production . Education
Environmental Implication Information g and reuse
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“Only when the tide goes out, can you see who's swimming naked.”

Warren Buffett

Berkshire Hathaway




