“LOHAS may be the biggest
market you’ve never heard of

encompassing [goods and services ranging from/
organic food, enerqgy efficient appliances

and solar panels [to] alternative medicine,

yoga tapes and eco-tourism.”
— NEW YORK TIMES, JULY 20TH 2003
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LOHAS — “The Biggest Market you’'ve Never Heard of”

Lifestyles of Health and Sustainability...

Marketing framework which describes a group of individuals who seek to integrate
healthier, more sustainable product and service options into their lives....

Identified by their values and world view rather than traditional demographic
metrics....

LOHAS used for over a decade in the USA, Europe and Asia...
The LOHAS market is substantial, and rapidly growing...

Worldwide, LOHAS accounts for more than 100 million consumers and
represents a marketplace worth more than $500 billion...
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LOHAS In Australia

Mobium Group undertakes consumer and stakeholder research and
strategy specialising in the market response to sustainability and
wellbeing...

Mobium has been researching the ‘green’ market in Australia since 2005...

Spoken with over 20,000 Australians about sustainability issues in the past three
years ...

Living LOHAS®3 (Nov 09) - comprehensive national consumer research program...

Quantitative (n=2,012) and qualitative (n=220) depth discussions...

Living LOHAS Report Series
www.mobium.com.au
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Who uses Living LOHAS

l !! Anstralian GronrermimeTyt

Department of the Envinomment T ——
Heritage and the Arts

— > AUSTRALLA
PRICEAUTERHOUSE(COPERS accenture () POST

® RMIT AUSTRALIAN (Y | oo < NN 5I0LOGICAL
63 CONSERVATION A Y FARMERS OF

UNIVERSITY FOUNDATION - - ol AUSTRALIA

M \ Queensland
DEPARTMENT OF TRANSPORT ﬂ\ Government

bp
BLACKMORES
blackmares.com Dativeriag for the ﬂdvanl:[:[_l 5|mp||n:|1]|f
WOI'|dVISLOn . |C tHE lamineXcroue

S T 0 R E [IT\‘EIFHELBI]IIRHE




How LOHAS is Australia?

Mobium LOHAS segmentation based on values alignment and
current participation...

Identifies four distinct groups of consumers in Australia...

Leaders have strong concerns about personal, community and planetary health and sustainability issues which shape
their values, worldviews and decision making. Leaders are highly committed, knowledgeable and have high levels of
current participation in multiple LOHAS market segments

Leanings have moderate to strong concerns regarding personal, community and planetary health and sustainability
issues. They currently participate in selected LOHAS market segments, however they are not completely engaged and
often make trade-offs in their consumption choices. Many feel highly conflicted

Learners have more recent awareness of health and sustainability issues. They have poorer levels of knowledge and
their interest at a community and planetary level is lower — they are more interested in personal aspects. They
fundamentally want to do the right thing but are unsure where to start.

At present they are not participating at any deep level in the LOHAS market segments

Laggards have low levels of interest in the overall theme of health and sustainability in their lifestyles. Their future
intention to participate in the LOHAS market segments is at very low levels.

Living LOHAS Report Series
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In 2009 more individuals are making consumption choices
that take into account environmental considerations...

Mobium
LOHAS Consumer Segmentation©
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The LOHAS market is comprised of six inter-related categories

Food & Nutrition
Eg Natural and Organic foods & beverages
Vitamins & supplements

Mind & Body
Eg Complementary / Alternative Medicine
Natural / Organic personal care

2007 2008

Transport & Leisure Est Est.
Eg Hybrid / efficient transport )

Eco tourism / Spa tourism

Home Life $12b n
Eg Energy efficient appliances, sustainable timber

products, non-toxic cleaning products, recycled paper,
organic clothing, manchester

Buildings & Energy

Eg Solar power systems, certified building
products, renewable energy, water saving,
pre fab

Work & Money
Eg Socially Responsible Investing,
‘Green’ loans & credit

Living LOHAS Report Series
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Growth strong across all product segments in 2009

Government stimulus and increasing mainstream availability in more
categories...

ﬁ m Food & Nutrition

m @ Mind & Body
ﬁ%ﬁﬁ a Transport & Leisure z> New options

Top 20 GCG
m @ Home Life

ﬁ% Buildings & Energy Government rebates
Solar / insulation

‘ @ Work & Money

2009 Est. 2011 Forecast

$27 bn

Source: Living LOHAS 3, © Mobium Group



Retall is already being recognised
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Birthday cakes, wedding cakes, corporate
cakes online & more!

Birthday cakes, corporate cakes, wedding cakes and
s0 much more! End your search by simply visiting any
of our Melbourne stores or view cur amazing selection ;

of cakes online. Our online Party Packs will save you
20%!

ORDERA 4

Design your own Birthday cakes online!

Upload your image to the top of your cake online, using
our exclusive Designacake system. Choose your
filling, icing, message and order it all online! Create
your cake online right now...

Enter.your. design to win!

START DESIGNING >

OUR
Become a fan on Facebook i dﬁ?lﬁm o
Join our Facebook fan club where you can view i}zm
updates on all of our latest birthday cake & pastry
specials, new cake designs and our delicious cake
albums.
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Fact or Fiction

No one is making money out of sustainability yet...
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Fact or Fiction

No one is making money out of sustainability yet...

DANONE
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What's Happening...

New Brands & Business Models...
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What's Happening...

New Formats...

Py P ———

integrative pharmacy

AUGUST
natural mom
and baby

eBay.com
The Preventive Y
Approach green<steam
Makes Headlines . . . . .
Time magazine issusd & i JoinUs | BuyGreen : SellGreen @ ThinkGreen : Green@ eBay
| spocial health report in
| WLy ml.l:m “How MNat 1o
v et Can small actions add up to a big difference?

wellness at every age.
BEAD THE FULL ARTICLE

We believe they can—and do. In 2007, forty eBay employees stepped up to help the
company make greener decisions. Now, more than 1,000 are working together as
eBay Green Team members.

At the same time, 86 million buyers and sellers on eBay have reused over $100 billion
worth of products since 1998. By giving used toasters and toys a longer life and
i s and out of , they're making a big difference for

the r|:o|a?1et.

Today, the eBay Green Team is committed to doing even more to help the world buy,
sell and think green every day. Please join us.

38,55

Green Team Talks Jointhe Buying Green Think
Green Team Guide Green

Join the conversation with
other green-minded people,
and share ways you can be a Join the eBay Green Team to
learn and share a greener way
of thinking.

Learn how to make greener, Get stories and tips about

smarter shopping decisions. thinking greener everyday.
more sustainable consumer. pping q g ryday.
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What's Happening...

Increasing Disclosure...

Sustainability Index: Supplier Assessment Questions

1. Have you measured your corporate greenhouse gas emissions? (Y/N)

2. Have you opted o report your gas to the Garbon Di Project (CDP)? (¥/N)

3. What are your total greenhouse gas emissions reported in your most recently complsted report? (Enter total metric
tons CO2e, e.g. COPG Questionnaire, Section 2b — Scope 1 and 2 emissions)

4. Have you set publicly available greenhouse gas reduction targets? If yes, what are those targets? (Enter total metric
tons and target date; 2 fields or leave blank)

Scores will be automatically calculated based on your in the ging Scorecard in addition to the
following

5. If measured, please report total amount of solid waste generated from the facilities that produce your product(s) for
Wal-Mart Inc for the most recent year measured. (Enter total Ibs)

6. Have you sef publicly available solid waste reduction targets? I yes, what are those targets? (Enter total Ibs and
target date; 2 fields or leave blank)

7. If measured, please report total water use fram the faciities that produce your product(s) for Wal-Mart Inc for the most
recent year measured. (Enter total gallons)

3. Have you sef publically available water use reduction targets? If yes, what are those targets? (Enter fotal gallons and
target date; 2 fields or leave blank)

PLANET

9. Have you established publicly available sustainability purchasing guidelines for your direct suppliers that address
issues such as environmental compliance, employment practices, and product/ingredient safety? (YiN}

10. Have you obtained 3rd pariy certifications for any of the products that you sell to Walmart? If so, from the list of

certifications below, please select those for which any of your products are, or utilize materials that are, currently
certified

11. Do you know the location of 100% of the facilities that produce your product(s)? (Y/N)

12. Before beginning a business relationship with a manufacturing facility, do yeu evaluate their quality of production and
capacity for production? (Y/N)

13. Do you have a process for managing social compliance at the manufacturing level? (YIN)

14. Do you work with your supply base to resolve issues found during social compliance evaluations and also document
specific corrections and improvements? (YiN)

15. Do you invest in community development activities in the markets you source from and/or operate within? (Y/N)
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reduce the carbon footprint
of this product
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What's Happening...

Consumer Empowerment growing...
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What's Happening...

Transparency taking hold...
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What it means for Organisations

Innovation, Opportunity & Action - It’'s a new ball game

= New ways of thinking...

= New work practices...

= New roles...

= New products and services...

= New customer demands...
(applies equally with B2C or B2B)

= New information requirements...

= New expectations from employees...

= New expectations from the community...
= New expectations from the government...
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More Information on the LOHAS market...

www.mobium.com.au

Free Monthly Newsletter

nbez@mobium.com.au Global Green trends

www.lohas.com.au

Fact: Mobium’s Living LOHAS
E idered the benchmark in
Australia on consumer aftitudes and

urchasing trends in the greel 5
ydney Morning Herald, September 25,

HEXT: WHAT IS LOHAS? [»]

“LOHAS may be the biggest market you've never
heard of encompassing [goods and setvices ranging
from] organic food, energy efficient appliances and

solar panels [to] alternative medicine, yoga tapes and BRW quotes Living LOHAS@

eco-tourism” Research
New York Times Business Review Weekly (BRW),
L interviews Mobium Group’s Andy

The LOHAS Market is valued at $19Bn and is growing rapidly. It is Baker about how businesses

being driven by the consumption decisions of 4 million adult P @ g should address sustainability in
consumers and is Impacting nearly every sector of the economy. the ‘What the Experts Say’ section
Mobium Group's Overview ofthe ofits ‘Force of Nature' article,

This website has been created by Mobium Group to provide Australian LOHAS Market. September 10-18, 2009
information about LOHAS in Australia. Information on this website is
;ourced fri:n Mobium Group's Living LOHAS® Report and is protected Living LOHAS® 3 Data

v copyng Collection Complete
Click here to read more about LOHAS and what motivates Australians The latest Living LOHAS® research

will be released in the coming
months, with the data collection
phase now complete and and
analysis to commence in the
Fomina Aavs

to live healthier, more sustainable lifestyles




