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LOHAS – “The Biggest Market you’ve Never Heard of”

Lifestyles of Health and Sustainability…

Marketing framework which describes a group of individuals who seek to integrate 
h lthi t i bl d t d i ti i t th i lihealthier, more sustainable product and service options into their lives.... 

Identified by their values and world view rather than traditional demographic 
metrics....metrics....

LOHAS used for over a decade in the USA, Europe and Asia...

Th LOHAS k t i b t ti l d idl iThe LOHAS market is substantial, and rapidly growing...

Worldwide, LOHAS accounts for more than 100 million consumers and 
represents a marketplace worth more than $500 billion…p p



LOHAS in Australia
Mobium Group undertakes consumer and stakeholder research and 
strategy specialising in the market response to sustainability and 
wellbeing…
Mobium has been researching the ‘green’ market in Australia since 2005…

Spoken with over 20,000 Australians about sustainability issues in the past three 
years …

Living LOHAS©3 (Nov 09) - comprehensive national consumer research program…

Quantitative (n=2,012) and qualitative (n=220) depth discussions…



Who uses Living LOHAS



How LOHAS is Australia?
Mobium LOHAS segmentation based on values alignment and
current participation…

Identifies four distinct groups of consumers in Australia…Identifies four distinct groups of consumers in Australia…
Leaders
Leaders have strong concerns about personal, community and planetary health and sustainability issues which shape 
their values, worldviews and decision making. Leaders are highly committed, knowledgeable and have high levels of 
current participation in multiple LOHAS market segmentscurrent participation in multiple LOHAS market segments

Leaning
Leanings have moderate to strong concerns regarding personal, community and planetary health and sustainability 
issues. They currently participate in selected LOHAS market segments, however they are not completely engaged and 
often make trade offs in their consumption choices Many feel highly conflictedoften make trade-offs in their consumption choices. Many feel highly conflicted

Learners
Learners have more recent awareness of health and sustainability issues. They have poorer levels of knowledge and 
their interest at a community and planetary level is lower – they are more interested in personal aspects. They 
fundamentally want to do the right thing but are unsure where to startfundamentally want to do the right thing but are unsure where to start.

At present they are not participating at any deep level in the LOHAS market segments

Laggards
L d h l l l f i t t i th ll th f h lth d t i bilit i th i lif t l Th i f tLaggards have low levels of interest in the overall theme of health and sustainability in their lifestyles. Their future 
intention to participate in the LOHAS market segments is at very low levels.

Source: Living LOHAS 3, © Mobium Group



In 2009 more individuals are making consumption choices 
that take into account environmental considerations…

Mobium 
LOHAS Consumer Segmentation©

Emerging Market

Leaning & Learners 
have the largest 
potential and are 

i d t d i thpoised to drive the 
growth of the 
market if their 
barriers can be 

solved

Current Market

solved…

Emerging Segment

“I ti i d“Incentivised 
Individualists”

Source: Living LOHAS 3, © Mobium Group



The LOHAS market is comprised of six inter-related categories

Food & Nutrition
Eg Natural and Organic foods & beverages
Vitamins & supplements

Mind & Body
Eg Complementary / Alternative Medicine
Natural / Organic personal care

Transport & Leisure
2008
Est

2007 
E t

$2.3B
Transport & Leisure
Eg Hybrid / efficient transport
Eco tourism / Spa tourism

Home Life

Est. 

$15bn

Est. 

$12bn
Eg Energy efficient appliances, sustainable timber 
products, non-toxic cleaning products, recycled paper, 
organic clothing, manchester

Buildings & Energy
E S l t tifi d b ildiEg Solar power systems, certified building 
products, renewable energy, water saving, 
pre fab

Work & Money
E S i ll R ibl I ti

Source: Living LOHAS 3, © Mobium Group

Eg  Socially Responsible Investing,
‘Green’ loans & credit



Growth strong across all product segments in 2009
Government stimulus and increasing mainstream availability in moreGovernment stimulus and increasing mainstream availability in more 
categories…

Food & Nutrition

Mind & Bodyy

Transport & Leisure New options
Top 20 GCG

Home Life

2009 Est.

$19 bn

2011 Forecast

$27 bn
Buildings & Energy

Work & Money

Government rebates
Solar / insulation

Source: Living LOHAS 3, © Mobium Group

Work & Money



Retail is already being recognised

The Gold Banksia Award

Source: Living LOHAS 3 © Mobium Group



Fact or Fiction
N i ki t f t i bilit tNo one is making money out of sustainability yet…

Source: Living LOHAS 3 © Mobium Group



Fact or Fiction
N i ki t f t i bilit tNo one is making money out of sustainability yet…

Source: Living LOHAS 3 © Mobium Group



What’s Happening…
N B d & B i M d lNew Brands & Business Models…

Source: Living LOHAS 3 © Mobium Group



What’s Happening…
N F tNew Formats…

Source: Living LOHAS 3 © Mobium Group



What’s Happening…
I i Di lIncreasing Disclosure…

Source: Living LOHAS 3 © Mobium Group



What’s Happening…
C E t iConsumer Empowerment growing…

Source: Living LOHAS 3 © Mobium Group



What’s Happening…
T t ki h ldTransparency taking hold…

Source: Living LOHAS 3 © Mobium Group



What it means for Organisations
Innovation Opportunity & Action - It’s a new ball gameInnovation, Opportunity & Action It s a new ball game

New ways of thinking...

New work practices...

New roles...

New products and services...

New customer demands... 
(applies equally with B2C or B2B)

New information requirements...

New expectations from employees...

New expectations from the community...

New expectations from the government...

Source: Living LOHAS 3, © Mobium Group



More Information on the LOHAS market…

www.mobium.com.au
Free Monthly Newsletter 

–
nbez@mobium.com.au Global Green trends

www.lohas.com.au


